








Start of regional rail cooperation

FIRST PREPARATION MEETING FOR
FOUNDING OF THE RAIL CLUSTER SEE

Podgorica, 14th January 2015:

The first meeting of rail companies and their main subcontractors with representatives of Business Sup-
port Network (BSN) was held in Montenegro Chamber of Commerce. This is a start of regional gathering
of all rail and rail subcontractors companies in the Ex-Yugoslavia countries in Rail Cluster for South-East

Europe.

All this activity in the rail area in the countries of West
Balkan was encourage by the AEbt from Nierenberg, Ger-
many and three more German and Austrian companies
who are the member of CNA (Cluster Bahntechnik Bavar-
ia). Strong support from Germany and European Union
convince rail companies and theirs subcontractors on the
Balkan that Bavarian model of cooperation is the best
sample for regional coop-
eration. AEbt and other
companies from Germany
and Austria won't to help
inclusion of the local rails
systems in the EU rail sys-
tem and rose of education
and safety level on the
Balkan rails.

Montenegro Cham-
ber of Commerce called
all important rail and rail
logistics companies from the country on this meeting.
This give opportunity to the members of the BSN, who is
operational executor for founding of Rail Cluster SEE, to
openly present proposal of uniting of rail and companies
who work for rail in the region in one strong business ralil
cluster. Rails in the region and theirs subcontractors must
all pass one same process of reforms, modernization, in-
frastructure reconstruction, increasing of safety, etc. This
process will be faster and easier through regional coop-
eration and joint decisions about priorities.
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Managers of present companies ask BSN repre-
sentatives about structure and internal organization of
future cluster and for mechanism of decision making.
They express concern that some little local rail infra-
structure projects can stayed in shadow of huge projects.
Conclusion on the end was a general approval of regional
clustering approach to the development of Balkan rails.
of the
BSN team announce a

Members

similar visit to the Mace-
donian Chamber of Com-
merce and Macedonian
rail and rail subcontrac-
tors companies, other
meetings in Bosnia & Her-
zegovina and talks with
Croatian and Slovenian
companies who have in-
terest to join the cluster.
BSN on the end call all companies, together with
the hosts of the meeting — Montenegro Chamber of
Commerce — on the great rail conference in Belgrade in
April 22nd 2015. On this conference all rail companies
from the region and their subcontractors shall formally
mark the beginning of work of Rail Cluster SEE. After Bel-
grade conference hosts of the next conferences will also
be other capitals of countries in the region with full re-

spect of equality of all rail companies in the cluster.
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CORPORATE CULTURE

PEOPLE, PLANET AND PROFIT

Socio-Economic Perspectives of CSR

Edited by Samuel O. Idowu, London Metropolitan University, UK, Abubakar S. Kasum, University of llorin, Nigeria

and Asli Yiksel Mermod, Marmara University, Turkey

Itis no longer the case that it's only so-
ciety which benefits from CSR actions.
A corporation actually helps itself when
operating sustainably and does well
because of its triple bottom line ac-
tions. The editors of People, Planet and
Profit believe that whilst Corporate So-
cial Responsibility is by now a familiar
concept to academics or practitioners,
insufficient attention has been paid
to the end product of CSR in practice,
which they define in terms of social
and economic developmental effect.
Stakeholders, including employees, customers,
host communities, governments and NGOs have di-
verse interests and expectations of CSR. This gives rise

to questions about whether the activities corporations

WELCOME TO GOODCO

Using the Tools of Business to Create Public Good
Author: Tom Levitt

Welcome to GoodCo is the follow up to Tom Levitt's
critically acclaimed Partners for Good, which postulated
that elements within the private sector now under-
stood the social obligations of the corporate citizen and
were willing to play that role, especially if there could be
proven to be a business case for it. Welcome to GoodCo
explores that change in attitude and examines how the
processes, structures, purposes and tools of the private
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People,
Planet and
Profit

Socio-Economic Perspectives of CSR

ASLI YUKSEL MERMOD

: support are the ones today's stakehold-

]. ers need; whether the CSR programs be-
ing delivered are adequate; and about the
relationship between the corporations’
view of what constitutes CSR and that of
the supposed beneficiaries.

This book offers thoughtful an-
swers to these questions and assesses
the outcomes of corporate activities both
in developed and developing countries
and regions, in terms of economic prog-
ress and social and political advancement.

Imprint: Gower; Published: April 2014; Format: 244 x
172 mm; Extent: 298 pages; Binding: Hardback; ISBN:
978-1-4094-6649-9

sector economy can all be
turned into instruments
of social progress.

Once again there
are political lessons to
be learned: good or re-
sponsible capitalism has

become a matter of de-
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bate. What is not at issue is that the private sector has
available to it vast quantities of capital, human and other
resources and logistical expertise which when properly
focused and applied could revolutionize the delivery of
public good without compromising the voluntary prin-
ciple or the public sector principle of universal access to
services.

In a world in which organizations of all sizes fre-
quently find their business practices undermining the

Visit B2B portal
www.informeri.com

v The largest Eastern European
internet business community

v The best advertisement for

your company

v Your partner for German
and SEE markets

v Identificaton and direct contact
to your new clients and suppliers

basic principles of their customer or citizen promise,
Welcome To GoodCo offers a realistic, commercially
hard-nosed approach to reframing business in society;
an approach that enables them to reconcile their com-
mercial and socially responsible aspirations.

Imprint: Gower; Published: June 2014; Format: 244 x
172 mm; Extent: 268 pages; Binding: Hardback; ISBN:
978-1-4724-0931-7;

i Informeri

www.informeri.rs = www.informeri.de * www.informeri.si * www.informeri.hr * www.informeri.ba
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SUBOTICA- THE GATES TO EUROPE

Subotica is the second largest city in Vojvodina (Serbia) and the center of its northern region. It is situ-
ated in the far end of Backa region, next to the border with Hungary on the international road E-75 and
railway itinerary which connects the Balkans with east and west Europe.

Subaotica’s investment potential has been recog-
nized by the “Financial Times’, and was honored 10th
place in FDI Promotion Strategy category.

Total of 3.000 companies operate in Subotica. The
most developed economy sectors are, primarily, agricul-
ture and food industry followed by clothing and footwear
industry, manufacturing and prosessing of plastics, elec-
tronic industry, construction, logistics and trade.

Some foreign investors that operate successful-
ly in this city are: Siemens, Phiwa, Continental, Norma
Group and Dunkermotoren (Germany), Swarovski (Aus-

tria), Leonardo and AEG Elektroremont (Italy), Master-

Subotica Town Hall plast and Fornetti (Hungary), Idea (Slovenia)...

It will charm you with diversity of its architectural styles
ranging from gothic, secession and neoclassicism. Sub-
otica was declared the “Free Royal City" in 1779.

Subotica's beautiful town hall is surrounded with a
number of pedestrian-only streets where people gath-
er and meet, especially in the evening, giving the town
a Mediterranean feel. The water-fountains and cafes in
the center of the town are a great spot for people watch-
ing. The townhouse itself is lit up at night with spotlights
that highlight the beauty of the building. It's also sur-
rounded by a small park (the city center is generally rich
with vegetation and trees) in which one of the two big
fountains is located. There are several galleries. A tour
through the Town Hall is also worth doing. There are also
many beautiful religious buildings worth seeing.

Raichle Palace, Subotica, Serbia. Built in 1904
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BUSINESS SUPPORT NETWORK

was formed by managers and consultants who
have worked for years in different business asso-
ciations in Serbia, as well as in private sector com-
panies. Their experience makes them some of the
most knowledgeable in Serbia’s business climate.

The NETWORK'S vision is an increase in the
number of successful investments in Serbia, as well
as an increase in the number of residential compa-
nies which export and successfully compete in the
EU single market.

The NETWORK has a permanent open com-
munication with the media in Serbia, providing
analyses and information
) ] -

concerning the business .(‘g BSN
environment and the reality A

. . i X BUSINESS SUPPORT NETWORK
of doing business in Serbia.

SUPPORT FOR INVESTORS

Company registration

Legal counseling and necessary business services
Audit of company’s legal acts (Due Diligence)
Predictive legal analysis

Tax counseling

Legal support to expatriates in Serbia

Legal support to foreign investors (during realization
of the investment, choice of location, obtaining per-
missions, negotiating state grants, etc.)

Selection of legal representatives in all sort of court
cases

Engaging court expert witnesses and interpreters
Collective bargaining with Trade Unions and workers’
representatives

Other services to companies and individuals

THE CHALLENGE
OF PERFECTION
- acoustics and
aesthetics in

harmony

The creation of a room is a challenge. A challenge between aesthelics and acoustics
Between form and functionality. From inspiration through creation to realisotion.

We understand your challenges.

Knauf Cleaneo System - acoustics and aesthetics in harmony

SEE Perspective | N.O4




BOSNIA AND HERZEGOVINA (SARAJEVO):

37™ INTERNATIONAL BUILDING TRADE FAIR 04 - 06 MARCH - SAGRAE
SARAJEVO INTERIO & EXTERIO 18 - 23 MARCH
27™ BOOK FAIR 22 - 27 APRIL h

BULGARIA (SOFIA):

|

5™ MACHTECH & INNOTECH (INDUSTRIAL EQUIPMENT) 11 - 13 MARCH

WATER SOFIA 2015 11 - 13 MARCH
SOFIA 15™ BULGARIA BUILDING WEEK 25 - 28 MARCH ’ ;
INTERNATIONAL FAIR FOR FURNISHING AND INTERIOR DESIGN 21 - 25 APRIL ” M E BE

TECHNOMEBEL 21 - 25 APRIL

CROATIA (ZAGREB AND SPLIT):

SPLIT 20™ INTERNATIONAL FAIR GAST 2015 04 — 08 MARCH

ENERGY EFFICIENCY FAIRS: a4
INTERKLIMA: 23" International Fair of Heating, Cooling, Air-Conditioning and @

ZAGREB Drinking Water Treatment 22 — 25 APRIL
ENERGY FAIR: 3 International Energy, Energy Efficiency and Renewables Fair
GREEN BUILDING: 1% International Sustainable Building Fair

MACEDONIA (SKOPJE):
12™ BUILD AND CONSTRUCT 2015 03 - 07 MARCH “
SKOPJE , !,'P
41™ MEBEL (FURNITURE, MACHINERY AND HOUSEHOLD) 24 — 29 MARCH : E[QR :

MONTENEGRO (BUDVA):

41™ FOOD FAIR 12 — 14 MARCH
BUDVA 39™ FURNITURE FAIR 25 - 29 MARCH
24™|NTERNATIONAL TOURISM EXCHANGE AND TOURISM FAIR 16 — 18 APRIL ‘
CONSTRUCT EXPO 2015 26 — 29 MARCH
BUCHAREST ROMANIAN NAUTIK EXPO 12 - 15 MARCH
ROMMEDICA 22 — 25 APRIL .
8™ INTERNATIONAL MOTOCYCLE SHOW 14 — 23 MARCH / ~
BELGRADE 41™ INTERNATIONAL BUILDING TRADE FAIR 15 - 19 APRIL
20™INTERNATIONAL HORTICULTURE — BEOPLANT FAIR 15 - 19 APRIL
8™ INTERNATIONAL SPEC. EXHIBITION OF FUNERAL EQUIPMENT 20 - 22 MARCH uf
RS 21™ INTERNATIONAL BOOK FAIR 18 — 25 APRIL

TURKEY (ISTANBUL AND ANTALYA):

ANTALYA ANFAS CITY EXPO ANTALYA (FOR URBAN PLANNING) 15 - 17 APRIL
HIDRAULIC & PNEUMATIC EURASIA (ENERGY AND ELECTRIC) 19 - 22 MARCH
automect Ka
ISTANBUL PETROLEUM ISTANBUL ) _
(EQUIPMENT, TECHNOLOGIES AND SERVICES) 02 -05 APRIL
AUTOMECHANIKA ISTANBUL 09 - 12 APRIL
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ADVERTISING PACKAGE FOR

SEE Perspective vAGAziNg, £-VERSION:

INFORMATION:

INTERNET EDITION
DYNAMICS
FORMAT

# OF PAGES
LANGUAGE

LAST 1/1 PAGE
PAGE 2 (INSIDE COVER)
SECOND-TO-LAST PAGE (COVER) 330,00 EUR
1/1 PAGE INSIDE
1/2 PAGE INSIDE
1/4 INSIDE
BUSINESS CARD

ADVERTIZING FORM :

PAGE: 1/1
FORMAT:
210X 297 MM

45

FULL COLOR

11 PER YEAR

21X29,7CM
44 (L0+4)
ENGLISH

TOPICS:

390,00 EUR 20% DISCOUNT
330,00 EUR 20% DISCOUNT
20% DISCOUNT
290,00 EUR 20% DISCOUNT
230,00 EUR 20% DISCOUNT
150,00 EUR 20% DISCOUNT
60,00 EUR 20% DISCOUNT
PAGE: 1/2 PAGE: 1/4
FORMAT: HORIZONTAL:
210 X 148 MM 210X 74 MM
VERTICAL:
297 X 74 MM

r

B Economy [ Politics

ADVERTISING PLACEMENT PRICE FOR 11 ISSUES FOR 6 ISSUES

Corporate Culture

15% DISCOUNT
15% DISCOUNT
15% DISCOUNT
15% DISCOUNT
15% DISCOUNT
15% DISCOUNT
15% DISCOUNT

FORMAT:
BUSINESS CARD
FORMAT:
9X55CM

SEE Perspective | N.O4




